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2
1 Referto Fig. 1.1 (Insert), information about the Vanilla Islands marketing group.

(a) Explain two ways the six islands in the Vanilla Islands marketing group work together.
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(c) Evaluate how the Vanilla Islands marketing group can ensure its brand matches the
destinations’ attributes.
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2 Referto Fig. 2.1 (Insert), information about the ‘istanbul is the new cool’ marketing campaign.

(a) Explain two ways that GoTiirkiye has created a brand identity for istanbul.

(b) Discuss the disadvantages of using qualitative research to define the tourism market for a
destination.
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(c) Evaluate why setting objectives would be a key stage in planning the launch of a new
destination brand.
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